










PROJECT IDENTITY
The project identity is an important 
part of the integrated marketing 
communications for this project, 
helping the public to distinguish the 
South Bridge EA from its less 
successful predecessors and to 
recognize official project announcements and correspondence. I chose colors that would represent 
both the emergency aspect of the project (reminiscent of the forest fire) and that echo colors seen in 
the local rock and brick ovens. The color palette as a whole provides an upbeat tone, both to the 
logo and to the rest of the project materials, offsetting the controversial nature of the project. The 
logo has been applied to a variety of materials, from spreadsheets and Word documents, to 
posters, newspaper ads and the project website.
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ONLINE COMMUNICATION
I designed an online survey via 
SurveyMonkey which allowed 
members of the Citizen’s Advisory 
Group to give input on the proposed 
alternatives. The survey results helped 
the CAG to narrow down their 
acceptable alternatives so that a final 
recommendation could be made to 
the project team. A website was also 
developed (by a subcontractor, 
unfortunately) to post public meeting 
announcements and graphics.
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